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Course Objectives and Outcomes - Erglish (2017-20

l. Coursc Outcomes(Cosl ofthe Bachelor of Arts

Enslish

CO.l. To familieize studenls wi& excellenr pieces i.
Enslish so lhat they realize the beauty md
comunicalive power of English

CO.2. To expose them to nadve cuhldl exDerience and

sitDalion in order lo deaelop hunan values snd social

Co.3. To develot ole,all hlguhtic c.nlFten.e add

cornmuni.dire skilh t rhe $udenrs

EnElish

CO.l. To expose students lo lhe basics ofliteEturc and

CO.2. Undestand dre impor1llt fearuB oI Indim
populalion lnd ils obst.cles ro the developmenl process

CO.3. r'o devebp nnesraled lies about lansuse a.d

English

CO. I To dcvelop compelence Mong rhe sludenc for

CO.2. To ddelop sludefts nnerest in Eading lnddt

CO.l. To familiaize sludenN wirh excellentpieces in
English so that they rcalize rhe beauty and

communicalive power of Englhh

SYBA

English

SrDdy ol Enelhh Lansuase CO,l, Io expose srudenrs bsics for sho.( slory. One Acl

CO.2. To mke rhem undeNiod $e litemry merit,

beauly and crcative use ollansuase.

CO.l. To preptrc studenis io so for detailed study and

undemta.ding ofhedurc.

(sl)

CO l.10 acquaint and familiai?e rhe $MenE wilh
renninoloey in drana Criticisn(i.e. thelemusein
Critical Analysis and Appreciaiing of Dmm)

CO.2. To dcvclop inleEst amons the {ude.ls to
apuec iate and mal yzc dram i nrd ependentll.



CO.l. To ennance $ndcnls awaEness in the aesthelics

of Drana and io cmpower then r. evaluate drma

STBA

En3lnh
(s-2)

CO.l. To acquainl anlt lmiliarize dre studmts snh
reininology in poet, criticGm(i.e. fie teim Ds in

Cnrcal Analysis and Appieciali.s of Poetry)

c!-,TMhan; sr,ddsMrensi;
ol Poetry a.d to enrposer dEm 10 evaluarc poelry

independently

CO.3, To dcvelop interesl afrong the studenls to

appEciate Md malyze poeq nrdependebtly.

TYBA CO.1 . To i nao dncc sludents 1o the besr uses of leguage

CO.2. To fmiliaria sudenls widr the conmunicalive

CO.3. To enable sludents lo become coiFetebt u*6 of
Enslisb in real lile situalions.

TYBA

English
(G-j)

Ad,anc ed sludy of Englisl CO.I To mle them undestand ocative ues of
luglase in lndian Etrglish Poetry

CO.2. To expose students some of the smples of Indis

CO.s.lbnxLoducestudcnhsome adYan.ed deas of

TYBA

(s'3)

CO,l. To inlDduce studebls lo the baics olnovel s a

CO.2. ToexposeiudenN to lhe histo caldevelophent

CO. L To deve lop lilertry sensibil ity and sense of
culrural divesiry in students.

Etrglisb

(s'3)

co L To inrrodrce studems to thc basics ol lilerarv

co.2.'lb male them awe ofnre Mture and hislorical

CO.l. To 6ake then flnilieirc wilh lhe sig.ificant
crnical approacncs and 1em9



. ITII*fl

English

c-o.t. ro oiF*,t,ao,t' gnoa pi*' or p,o.. ood

poefty so thal rhcy rrlize the belurt and

conmudcalivc powe6 o Lnslish

-co.:. 

ro a.'"tup ou".utl tinguGtic conrPctcnce and

.onrnrunicirtr('!. ls0mongrl'esuLleiis.

Coi ro-i"pn*lGi '' p.".n.. una

snuadon so that rhey undcEiand ihe inpo ancc and

utility ol Englhh larsuagc

Depl tment ofEnglish
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cotrrse 112 & 122: rinincial Accounting

altersuccessrull, completinsthis couei $udenl*illbe able to _

co l: Classily lilbilnies underpiecemealdkltibution olc6h md sludenl also sble to
p6crically solve probleos.

CO 2: Discussdisposalola$e* a.d liabilities nol i,ken over bv new lim ih
am alsamdion process with example,

co 3: Explain Accounti.s ProceduE in the books olthe fim underConlemion of
Pdnetrhip Fim inlo Ltd. Co. 3nd solve the poblens.

CO 4: Denonslrate how to create a company, Crouping, generotion, Accounti.g Rcpon

wi$ the help of Accountins Soffwee Packaee

CO 5: Explai.lhe Accountins Standard applicable in lndia
CO 6: Exp lain su flered Ecoupm enl and lapse of sh oft-aork ing Nilh exanp l$.
Co ?: Disiinsuish belween HirePuEhase System md lnstalmcnl Systeh and solvc

Probl€mslnereon.
CO 8: Defron$mt allocation orexpen$s on bsis of APponionment in Depanmenral

Course 114(A) & r24(A): Business Mrrhematics and st.tislics

Aftersuccc$aullycompletine this cou6e, studenr will bc able to _

CO 1 | E4lai n pre{equ h ites ol business m alhematics cnd bdic metiods, tvpe s o I in reren

and rhen bsic aPplications inpractice.
CO2: e{phin shaes and dividends and intead wnh exsmple.
CO3r Discu$ samplins t.chnique and apply sinple sratislical nethods foranallsis.
co4: Solve poblems in lhe ar6 ofcenull tendency: Mean. Median dd Mode.

cos: Diferenlilt€ veious lypes and melhods oi conputing interest.

CO6r ldentily and mesue the dispedon by using Range, v.riance and Slandard

CO7: Diffeentide larious lypes lnd helhods olcalculatins corelation and re3rc$ion
ioi lhe bilariale dals.

CO8: connecl acquned knowledge and skilh Birh Fractial prcblems in reallilc
cconom ic plactices.

Cou6€ 115(A) & t25(A): organization,l skill Development
Aner $cccssfulLycompletinslhis couNe, srudent will be lhle ro



col: Define modem office, Oince organization, conounication and time management.

CO2: Expkinrccords, Cldsitielion offiles, Diferent tvpes orrorbs and digitiarionol

CO3: Dhcuss rolc olPublic Relation Officer in modem offie.
CO4r D emonstuote o mce auronal ion usins cohputerialion drNu gh aclual v is ils

CO5r Discuss modem communicalionlechniqueswhich are used in moden office.
cO6: Idenriry ditferenl typesofsedices prolided by oflice
CO 7: D escibe concepl o I soal setting and idenliii n g SMART soah
cos: sludy the amlicability ol new knowledse 3nd skill i. modsm omce and then

couFe I l6o(C, & 126(C): \4arkering& sllesmotrship
Alter successlully ompleline thisouNe, nudenlwill be able to _

co I : Define concept of n&kd and Marketins
CO2: Explaitr ndkeiins snvircnment and inpact ofm&keting envimnment on narket

decisionnakinc.
Co3: Discus buyer beh.vior and lacto$ afeoring on buy€r behavior ud buyi.g Poce$.
CO4: Desc be oncepl of product, pod 0ct l ife cyc le, pi c inc decision then methods d

faclo^ ar4tins picine decision.
Co5: Unde6land $e loghlic manasemenl, n's inpotuce in narketins
CO6: Explain the term sdveftisement, its imponance, advonlases, t pes dd role ol

adveniscment in sales prcnotion.
CO7: Discuss concept ol iuol m.rkel. it\ naluE, difterenliale rural md urban narker

and chrllenges befo re !u ral market.
COsr Explain the ole oinoden narketin8 in globalizedera,

CoEr Oplions in Tmvel, Toudsm and Hspilabiliiy Manalemen!.

s.t,B,coM

Coursez3l & 241: Business CommmicotioD
aftersucce$fullycompletingrhiscouEe, studenl will be able to -

COlrDhcuss lhe MeaninB Definition, Featurcs, Principles, Imponan.e, Process ol
Cohmunication, Bariea 1o communication & ns Rehedi$.

co2: ldentifylhediffeienr mclhodsed channelsorconmunialion.
CO3: Clssiry ihe v.rious soft-skills and ils elcscnts such !s Grooning Mdneu and

Eliquetles, Effective speaLng.I.tewiew Skills. Lislening, Group Discussion and

O €l Presentali on.
co4: describe the oncept ol business lelt*, its Meanins, lmpor.,nce, Qualili€s or

E$enliah, Physical appearance, and Lryout ol Busine$ Lelter.
CO5r Develop rhc Nritins skillofbusines letlea on various situalions in busine$ like

Enquny lelter, oder letter, eles letlei etc.
CO6: Dkcus the Types & Drafti.gofJobApplication Lete6.
CO7: Srudy the i.lem.l office corEspondence like ollice Mcno, Ollice Oders, Oince

Ctculau, and Prcss Releases,

CO3: expl.in the spplicarion of new technolo€J in business communication like
whalsApp, TwilLer, Faebook, Linkedln, YouTube, cellular Phone d video
Confeft.cing.



Coursc !3! & 242r Corporat€ Accounfitrg
APu (!!es. lr'ly.o npldirL l]l q.ourse..'udenL \illbe dble o:

i o'. srdJ;r Ac.orn.:;ssa oards',u,10 14.2 *rl- I'd(nollrrtrpls'
(o2 P(D:rarionol l raiAc.ourL_lorm'snd o1.crLaip'' P'ori'ior'o"'onp"n:e'

A.i (A' Atredrnenr upro l\e oesi' 
' 'ng 

or rne r'e\arL dsde n I vca-' a re'
Revhed Sche'lule vl

COi: Dhcuss modes olwindins up dd liquidation accounting proces'

CO4r Summsrize skilh for @mpurerized a@ountins like Inventory Accounting, Pav'oll

Accountin8 0d MIS RePorts.

CO5: Erplainamalgafrltionddsbso$lionaccountingprocedue.
CO6r lll;stmte exle.n al and nnern al &onstruction socounling Procedure'
COTr solvethe poblems ofnoldingand subsidiarv conPanv
COs: Calculale lalue ofshares usi.g ditlerenl methods like Net Asels Method, Yield

Bash Method and Fan value Method.

CouEe 234 & r4,1: Busincss Managemetrt
After succe$fullycomplelinc this.ou6e, *udeni will b. able 10 _

CO1: Discuss lhe Meanin& Definnion, lestures, Principles, Ihpodxnce, chsllenges

beloie measemenr and Bricl Rwiew ol ManaEement Thoushts of Iw Tavlor &
HcnryFayol.

CO2: Di$uis Meaning, Definilion, Natuft. Imponone, Forms, Tvpes, Sreps, and

linitalions of Plmning and Dechion Makins
CO3: Describe Medi.8, Prccess & Pdnciples, DepaftBenlalization or Oqmization and

Orsanianion stluclure, StalinC and Recruitment.
co4: Disuss Meaninfl, Elements. Principles, Techniques & inpofiance

cotr TUrLa..on and Pro.er. a Bar.iers orComnunsrion
CO5: Explain lhe diilerent theorics of moriv,tion such as Maslowt Ned Hierarchv

rhcory. Herzberg'sTwo lacto6 Theory, Douglas Mc Gresols Theorr'
CO6i Sludy lhe lmdeship slyLe fo! erective manasement and political ledcship such

as Mahatma Candhi. Dr. Bahsancb Anbedkd & Pand il ,awlharlal N chru.

CO7: Discuss the concept Need, 
T ahniques, difiicullies, steps dd lechniques of co_

odination ud conlrol.
CO3: Apply lhe rocenl trends in busines nanageftenl like Dusines Eihics, Corpomte

social Responsibility, corpomte Golemane, DisasterMdagenent Maagement

Codse 235 & 2,ts I El€ments of Company Llw
After successtullycotopleringlhis couse, student will be able lo

COI: ExFlain lhe Background dd Salient Features of lhe Act of2013, & OleFieP ol
lhc chanBes introducedbylheActof20ll a Tvpes ofcompanies based on various

COz: Dhcuss th€ four stages ol company fomation and inoAoration.
CO3 | Sludy Documents eqr ned for lnoaorar ion .nd Rah ins or capital.
CO4r Expi3in the vdriols modes ol mising ol capilll ol comPanv includi'g pnMle

pl;ement, public issuc, rislxs nsue, bonus sh@s dd lhe prccedue 
'or 

lorfcilure,

Re- nsue of lorleilure, su ender,lransfer. transmnsion and Nominatio. ofsha'$.

CO5: Discus B.sic ofMCA Ponal.E-filing, DlN_Dircctom l de.ri,i cation Number dd



Managemenr ofcompmysuch as !e€!l position ordirtcros, Typ6 olDnecto6.
co6: Studyva ous Key Moagerirl Pe*.nnelsuch as M.naai.! Dneclor, WnoleTime

Director, Mrnager, compdy secrelary ed Corporcte Social Responsibility.
co7: Dhcuss various Fom.lilies ofvolid meetins such cs asendr, n.li.e, qlorum,

proxics. volins, Esolutiotrs, minutes, fi lins of resolutions, vitual Me€ling.
CO8: Study the Drocedure ol rev ival and rchabi lndon o I s ick conpan ics. ComprcD iss,

Aftangement and Amalsamation and sindins olcompsy.

couse 236(H) & 246(H) , M,rkeringMinagemetrt - I
Aftersuccessfully completing thiscouNej studentwill be able to -

COI: Define conceptoln.rkel and Mark€tine
co2: Explain mtrketina environment and impact of marketins envnonment on mBrket

decisionmrking.
co3: Discuss buyer behavior and facloA afectins on buyer benavior and 6uyins process.

CO,l: Describe coDcepl ofDroduct, prcduct Life oycle. pricinsdeckion thenmethods,nd
factoB affecting prici.g decision.

CO5: Undestand the log ist ics n anagenent, n s imponance in markelins.
co6: Explain lhe tem advedisement. ils impodancc, advanqes, rypes and role of

adverthement in sales prcmotion.
CO7: Discuss concept olrual ndker, itt.aruie, diflere.rilte rural a.d uiban m,rker

dd challenges befors ruial mdket.
CO8: Explain thercleolmodern marketins in slobal ized era.

Career Optio.s in rrarel, rou.im and Hospiiability Msmsemeni

T,Y.B,COM

CouBc3l13; Brsin.s Reeul.tory Fr.mework (M€rcantile Law)
Af,erstudyihelhh couNc studenl willbe able ro:

COl: Define the tems Connact, Offer, Acceptance, ConsideEtion, Conscnt, rrcs-
Con se nl, Discharsed o I C ontBct. Explain lesal rules as to valid ofer. occeptance,
cohs ideotion. @n sen L iee+onsen! dischdged o I contdct.

CO 2: DefineiheremsPa ne^hip, LLP, Desigated pr ner. Erplain the rights & duries
olpartner undcr Panncship Act,l932. Dcscribe incorpomtion of LLP, liabilities
oILLP & panneBj rheir elarions, Fiiancial Disclosure. ConleNion, Windins up
and DksolulionofLLP.

CO3: Define the tems Sell, A8reement ro Scll, Conditions &wananties, unpaid selle.
Describe inplied co.ditions lnd wsrsnties, Explain the rishts olunpaid scllcr,
explain lcAal pmlision regarding hnsler by non{wne$.

CO4: ExplEin e-ConlEc6, Di8ilal Sisnalure, describe lormation, recognilion or E-
contact, Dkcuss the fuctions ofDisitll Signalure and DiEilll Cenifiqlc.

COs: Dofinc the tcms Consuoef, conplainr, services, unlair tiade practices, re$ri.tive
lrade practices. Dxp lain consu mer p otecl ion counci ls, rcdre$al asenc ies. desftibe
the procedurc lo file complaint d rcsolve the comphinr, relief avaihble to

co6: DGcuss the objcclives. orsans, prosmns, aclivilies ol wlPo. Define the lerms



Patenl, Copyri8hl, Trademark, Desisn, Ceographical Indicalion, Trade secrels and
Tdditional Knowledge,

CO7: Define &e lems Negoriable Insrrumenrs, Promissory Note, Bill of Exchanee,
Cheque, Explain the esenliah ol N.l. Discu$ Holder, Holdor i. due couse,
plivile84 of Holder in due course, kinds of endorsement.

CO3: E\plain Arbitration. essentialsoldbi nion agreene.t. Desdibe ghtsandduties
otdbnraror. Define and explain conciliation.

Coune 3123: Advlnced A..ountiq
Aiier $udying this couse studenl willbe able1oi

COI: lmpart the knowledse oflndian ac{unlins slandards a.d lFRs like As- 3, AS-?,
AS 12. AS-15 AS-17 to AS-25

COz: Discu$ Banking Cohpdny, Leell Pnvkions, Non - Psrforming A$ers (NPA),
Resenc Fund. Acceptance, Endo4endls & Othe! Oblisatio.s and Prep.ration ol
Final AccounB nr venical lom as per Banking Regulaion Act 1t49.

CO3: Calculateahountolinsudcecloimsusi.svarious netlods likeclaim ror Loss of
Slock, clain lor Los orProfitad Cllim for Loss oflixed Assets.

CO4: Dxplaib co-operalive @iety and prepare financial repoftsas per Maharashtra Siate
Co-operative Socieli€s Act.

cos: Describe indireclld like VAT&VAT Repon, SefliceTax, Cemdl value Added
Td and Incone Td - Tax Deducred at Source (TDS) and calculate tax liabilitr
using@toputer.

CO6: Dncuss the merbods olmai.raini.s accouls ofdiferent lypes olbranches aid
Goods supplied at Cost& Invoice Price.

CO7: A$edain pofit or loss by using various methods in single entry sysrem like
Preps6lion ol Cash Book, Toral Debtor Accounr, Totll Creditor Ac@unl, aid
FinslAocounts.

CO3: Analysis and elaluste dre financial peftmance using v.rious ratios like Oro$
Profit Ratio, N€t Piont R,tio, OpeEting Ratio, Slock Turnovcr Ratio, Dehor
Tunore. Ratio, CurEnlRatio, LiquidRatio, Deh lo Equily Ratio.

Course 3153: Auditibg & Taration
ARerstudyinglhk ourse srudenr will be able tol

colr Dhcu$ rhe various concepk ol audir like TyFls of eno* lnd fmuds, Various
Classes ofAudn, Auditpog€mne, Audil Note Book, woiking Papea,lnte.nal
Cont l Interml ChtrkJniem3l Aldir

CO2: Explain vcrificalion ,nd laluation of assels and liabilities tuJ AuditiirB and
Assudce Stlndards like AAs' 1.2,1,4,5,28,29.

CO3: Recognize Compdy Auditor like hh Qualification. Disqualifications,
Appointncnl, Renoval, RiChls, Dulies d liabililies.

co4: Erplain tax audn with compuleri2ed syslen $d Scope olAuditoas Rolo under

CO5: Define various conceprs under Incohe Tex acl l96lliko Income, Per$nj A$esE,
Assessmed year, Peeious year, Agricultudl Income, Exempted tncone,
Residendal Stdus ofmAssesse, PAN, TAN.

CO6: CalculaleTdable Incone hder Llesd oflncomelike Income lmm satary. rnoome
frcm House Pmpeny, Piofirs dd clins ofBusiness and Prclessions, Capital cains
tud Income from olher sources.



Co7: calcu late tohl ldab le In@me md tax iiabihyolan indiliduatundcr
ie dedtrdions u/s 30C io 80U

CO3: Explain pro€durc of indiridual incone t x filin8 and Incofre Tax Retum Filing

and structure, Funcrions a.d DoNers ollarious Income T,x Aurhorities.

Cou6c3481: MarketinsMln,senetrt- Il
ARerstudyinglhis ourse stude.r will be able to:

COI: The conccpt and funciionin8 oamarkeiing planninglnd s,les manasement'

CO2: How to romulatc marketing $mtesies that i.coQoEte Psvcholo8ical and

.0. 
'o 

otr.alrarro' q\i.t rnnuen.e.o' 'Jtr6s.
COI: I mpoaance o I Marketin g Resu lations in
CO4: Maikcting in 2 I st Centuty and I mDacl of G lobalization oi ftarkclin s.
CO7: Prepare process cosl accountin g inc ludins norm a I an d abnormal loss/Sain &d J oint

Poduls and by Producls.
CO3: Prepare service codinE iIr Molor tonsp.n seflice, Llospnd and Hotcl

Org,niation.

Cours€ 3483: Marketi4 Mrnagement _ III
After studying this couse sludenl wiu be able lo:

COlr How lo Derlom a markel segmenlation analysis, detemine lhe orAanialion's
larset ndker and define the consumer hehavior oa erh segmenl.

CO2: How lo devel op an i.regraled advedk ing dd M arkelinB comnu. icarions Plan and

pe6uasivelypresenl and defe.d it.
CO3: How lo evlluate lhe ef4liveness ol inleslated advertising and markeling

cO4: How to develop cEalive solurions to add6s adlenising ed narketing
communicalions challenSes.
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Arh !nd comner.e collcge. Trh,Eb.d Tal,Bislin, DisL Nrsl'ik

courec outones(co9 orBrchelororAdslB.A.)
DcprrtmentolDcoMmics

Unde^tood the dilIerence betwecn developed rd delelopingeconorny.
co,2

as dele lop ine econom y throu8h

co.l.
Undestood lhe imp.tunt lerturcs of lMi populrion.nd its obslacles

ro tIe development proces.

Enlbled ntrdcnls rornalyze rhe ksueolpove y .nd uncmplo)menl ln

co.5
Unde*rdod the economy olMahlradnn. lls leatures and addre$3J rhe

is$Le olrc!ion.l imbaLance in sate economy.

(C ID

CO.1. Enabled stuJentslo undeNland lhe lvo iigol
RBI,IMF.IRDA,IBRD.BRICS

olthe Indian hankine syscm and
orbadking and then inreEction

Co.2undeBrood the b.sic sliudure
c leared uderetand i.A lhe operatio n s

with rhe rest ol the economy

CojAwarenes of lhe basic concepts ornodeh banking.main
pinciples ind tunclions olcotomercial bank

CO.5UMeBlood d,e operrtion oltlre monetary policy, lunctions olRBl
ond enable lnem to undestand $e ellects on ,nactu econony.

(s-1)

cot
lin$led rr uden h ro uhdc rehnd the consum er and o oducer b eh avior.
co2
Unde*rood rhe markcr structure snd application ro dre dilhr.nLproducr

co:l
Enrichcd the kno$ledge olrhe lacior pricine thcory and cxainined the
prcblems iD deteminari.n orlactotpri*.
co4
sevehl view on wellarc economics.

(s-2)
Iamiliorized the sludens the b.sic conccpl olMacro Economics.
Economics and xpplication.



co2
Aw,rene$ oflhe basic lhcorctical
the ficld olnacoeonomics

\w
Undesrood the role olgoveanneDl in macro cconon, by ils involvemcnt
thrcush Iscal and monct.rv DoLicv

I npmled knowledge on ph6es o I bus iness clcle ,nd in sd,ed to thint

(c-3)

Gained the importlnce of unde$bndinglhe dificrcnce belseen
economic smw$ dd develoDtoenl
CO.2.UndeNtood Ihe chamcter istics of developing as edergins
. nrn J Jnd Real.^d rlieobra!le rd-\clopne'oloe\ehrg

C O.I Gained the knowled ge o f rpprolches and rheo ries ol economic

Co.4undc^tood the impodant role oaloreigd c,pihl in prccess of

CO.5. Reslized the need olcconomic plxnning lor achieve B!alol

is.3)

CO lCrined the kDowledseof basic principles olinlernational

CO 2Unde6rood rhe clxrsicrl and receDtrhc.ries.ainrernsrioDa rmde

CO lReali,e{l rhe irnDortance ollndias forcisn hde policy md brlrnce
olparmenh ior counties betrer peraormance internotioDal tEde

CO 4lmprcved the kr owledge rogard ing dE in tenatio nal in sLitution
SAARC,BRICS.EEC

CO lUndestood rhe role ol. lolcmmenr in eco.omr

CO2Enabledtoexp,orctheimponanceofpublicrevenueandpubLid
expdndirure in the economy for inclusive sro$lh.

CO llnproled the knowledseofbudsetand undcsrood rhe bdgeiary

CO 4coined lhe infomation ofcenlrc4talc rclationship and realized irs
i mpo rbnc e to sustain democ racy in I'rdia.

CO slcarncd inportanl role ol fisc.l policy in rhe ountry and realizcd
ils posilivc.nd inversc eflecs

\0[r'.,'
-41*,
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